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The world we know

• supporters relating to nonprofits via websites and email 
lists

• external social networks in which content and activity is 
marketed to members and to a degree amongst 
themselves

• emergence of web 2.0 strategies that allow communities 
increasingly to become the platform for discussion, 
feedback, and growth



The world we know
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Convergence of 3 Ideas

Open ID‘seamless’
community

distributed 
web



The Social Web

“Over time, nonprofits will realize that the online "action" 
is no longer on their own carefully manicured 
institutional websites, but is shifting to the personal 
online networks maintained by their supporters.”

Joe Keenan
e-Marketing & Commerce
www.emarketingandcommerce.com



‘seamless’ community



FB Connect – Plaxo (1)



FB Connect – Plaxo (2)



FB Connect – Plaxo (3)



FB Connect – Plaxo (4)



FB Connect – Plaxo (5)



FB Connect – Plaxo (6)



FB Connect - Meetup



Open ID



A single web ‘identity’

“I start my computer and go to my email.  When I go to 
Facebook I can automatically login because it detects 
that I’m logged into my ID provider.  

“Then, users that have an account and ID with another 
site, and they want to sign-up on Facebook for the first 
time, we can eliminate all sorts of ‘pain points’ in the 
registration process.”

Luke Sheppard
Facebook
Interview:  www.thesocialweb.tv



the process is improving, but…

Joseph Smarr
mock logo
www.josephsmarr.com



The world we can imagine

• “supporters are part of many online communities and 
seamlessly share connections and content to help grow 
an online presence that transcends a website and 
diminishes boundaries between online destinations”



The world we can imagine
Facebook My Space

YOU

Supporters



Reality?

“7 out of 10 
(70.1%) 

respondents 
indicate that they 

incorporate no 
universal ID 

protocol in their 
house social 

network.“

“Open Social -
the open ID 

standard used by 
Google, Yahoo, 
and MySpace -

accounts for 
17.4% of 

respondents”

“Facebook
Connect 

(promoted 
exclusively by 

Facebook) 
represents 12.3% 
of respondents.”
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